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o lebby: Is/ legitimate!

LOPBYING| I a Part off dEMOCIatiC PrecessiWhere
an Interest: goup: cani petition the government!

Members of parliament: Expect: to; be providead
Information fremi constitliences.

Legislators needf information; firom| the field™ to
tinderstand the, needs; preblems andl issues



NG more; mystery.



Institutions are more open to: publicscrutiny
Many: different groups Iobby — fierce compettion

Increase in the NUMBErS off pEOpPIE WO IeDDbY.
(US' — 30.000, EUI'— 15.000

flechinology’ made; Infiormation accessible

Instantaneous electronic access and broadcast
off political infermation




Lobbying| industry: becoming
regulated

More and more; Iopbying regulation
definingl the rules

Professional societies that set codes of:
conduct and defend the; integrity,

CEE fiirst cases of regulationrlobbying
conduct off Interest representation



L OPLYIRGS GOUL UIGErStaraig releVait
G CIIIES YOI GELISIONIIgIG dlid LIE
IRIUENCIG LIE PIOCESS)

L.OPDY Groups Walil O KIOW oW LHE SY/Stel
eIy WorksS: alid - [ioL HOWAIL IS SUPPOSEH Lo,
Work:

RInUs van Schendelen., Machiiavel i Brussels
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e Ssirgular prerequisitetora 10DPYIStS
SUGCESS dlid. EleCHVeRESS S Uiaerstanalig
WICI GECISIOHEKE

LOBLYIG IS tHE Poltical igrdgeienit o
lelregerlzleieg) ¢

Bruce C. WWolpe) Lopbyirg Congréess
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How! to Influence and how! to do It
more effectively:
Discipline 1.

People wihor knew! peliticall SCIEnce, the
mother ofi the study of Infllence.

Discipline; 2.
VManagement science — how: te get things
done; as desired

Other expertise and' technical knowledge



EU vs. US approeaches

Brussels vs. Washington

Similar technigues, but differences in style and
slpstance

languiage and national cultures

EU — traditional, consensus-based approeach ter EU policy-
making and lebbying

US — highly prefessionalised andl more aggressive style

Politicaliinstitutions;in: Brussels anad WWashington are
diffierent animals — reguire dififerent appreach
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In terms off policy.

Tio be suceessiiul, lIobbyists need to adjust
to political system: inf Whichr they operate

L.et’s| take: a look at Institutionall and

political framework in Brussels and
Washingtoen...
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Tihe US s al nation state with aifederal structure
while the EU IS al collection off nation states with
only. partialflimitations ter severeignity:

Institutionall setting in' DC stable for decades, the
EUIS N’ constant filtx over Whether torexpand or
even roll' back BrUssels's pewers,
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American hasiallongl tradition: of lobbying:
practice Is largely accepted, wide variety: of
Interest groups — NGOs and Citizen's groups
— fIght fior'the atiention off politicians

EUropeans are more sceptical towards Iobbying as a
legitimate part of the political precess

Current estimations point te a total off 30.000! lobbyists in
Washirllgton. About halfithis number can be identified in
Brussels.
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Some issues

Insufficient: staffing in the Commission
(research says Commission administration
IS only: 2% the size ofi the US fiederal gov
and Is even smaller than the lecali goV: of
the city off Rotteraam)).

The total EUrbudget Is abeut the same; as
that: off Belgium
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AS al consequence, the Commission Welcomes
outside; input at the drarting) stage ofi EU poelicy-
making, giving censulted interest groups

privilegedl accessiat the defining mement in the
legislative process

One of the first main: differences: public finding
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Only inrrare circumstances dees the US
gdoV: Und non-prefit erganisatiens:

The opppoesite is true in the EU where the
EC has tried to balance corporate lebhying
Py SUPPOLtING Nad evenr setting up: NeN-
Profit organisation
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Representation: system

Constituencies are clearly:less influential than: in
the US.

LLobbying| tacticsiin: D€ are heavily: defined along
ISSUES WhICh can infillence: re-election.

Brussels tactics will'seek tor build a breader
consensus to influencea wide Variety. of
POIItICIaNS on al particlalr eutcome.
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MGREY:

Inrthe'UsS, cerporations; routinely  suppert
politicians (re-election campaigns) thretgh
PoliticallAction Committees) (PACS):.

SUcEh practices are not recognized: or' regulatea
in the EUrand are generally’ seenasi unethicall

Inr EUrope;, money: has tendency: to; flow: firom: the
pUblic sector' te; civilf society: in the form of state
aid, grants, subsidies’ anadl contracts.
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Iiransparency.

The Lebbying Disclesure Act — requires list of
clients, the issues; they deal with andl the mongey,
they geti to perfiorm! these tasks.

EEC has developed minimal standarsdsion
consultations with' iInterest groups
(Communication: publised in 2002)

INew liransparency. lnitative

Voluntary Code ofi Conduct: (Seciety’ oi Elropean
Afifairs Professionals — SEAP)
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Media Influence

Fourth power statusiin the US

Important: element: inf every: prefessional
PUBIIC afifairs campaign
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Wider culturall context

Language — crucial differentiating fiactor
20 different languages in: Brussels

English linguafiranca 1n: Brussels, stillFMEPs
Vallie Deing appreached in thelr native
language
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US the most highly: prefessionalised: place
IR the; world fierlebhying

But as the single;market developsiand the
EU gains more powers, the dap with
Brussels will gradtally: close
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The fundamental principles:
dl regimen that guides a Iobyist

Knoew: at the eutset;what you wWant

Knoew: the players — interpersonal relations
Knoew the institutions, committees
Understand the public policy: rationale
Prepare materials — clarity’andl concision
Anticipate the opposition

ODbserve Dasic courtesies

Bruce C. Wolpe, LLobbying Congress
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LopbYINg as a career

Consuitants

Part Off an agency or a fikm

Lalige; corperation

PplitiIcall group: or party

NGO or international organisation
Jnien

Goevernment
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natko.Vviahovic@hok. hr



THANK YOU.
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